
From the RMC Research & Education Foundation 

December 2012 

Happy Holidays! 

Dear RMC Research & Education Foundation Donor/Supporter: 
 

Each year seems to fly by faster than the last and 2012 was no different. With groundbreaking work taking place at 
the Concrete Sustainability Hub (CSH) at the Massachusetts Institute of Technology (MIT), the addition of new re-
sources for the industry from new deliverables, and exciting events – such as the Foundation’s two fundraising and 
awareness-raising Walk events – the enthusiasm for the Foundation’s work grows with each year. Around the country 
– and, indeed, around the world – people seeking information and materials about concrete are discovering the vast 
resources available from the RMC Research & Education Foundation, especially from our website, as evidenced by the 
hundreds of hits recorded each month. As the body of work funded by the Foundation continues to grow, we are able 
to do precisely what our Vision says: The RMC Research & Education Foundation is a lasting resource for increasing 
quality, professionalism, and sustainability in the ready mixed concrete industry by funding high quality, high value, non-
proprietary research and education programs.  

And the main reason for our success? You. Thanks to the continued generosity of our donors, the RMC Research & 
Education Foundation is able to continue funding all of this important work, and make no mistake – it is very important 
work. The projects funded by the Foundation are helping to strengthen our nation’s infrastructure, increase sustain-
able development initiatives and build communities or, in some cases, rebuild communities such as in the aftermath of 
devastating storms like Hurricane Sandy. This work is, however, only possible because of the commitments made by 
hundreds of companies and individuals who also believe in our work and the benefits it provides to all communities. 

Recently, it has been necessary for the Board of Trustees to choose to use principal funds from the endowment to 
keep this work going. However, in order to stem this need, the Foundation has embarked upon a new fundraising ini-
tiative that you’ve likely heard of – the Bridge the Gap Campaign. The campaign is designed to do exactly as it’s named 
– to Bridge the Gap in the funding of our current commitments, such as to MIT, without continuing to erode the en-
dowment. We’ve had tremendous success so far and appreciate the support from the 26 companies that have signed 
on. But we are only about halfway to our $2 million goal. We hope that your company, if it has not committed to this 
endeavor already, will do so soon to help keep the momentum going. And the end of the year is also a great time for 
individuals to make a tax deductible contribution - either for yourself, or on behalf of someone else! 

This year, and every year, we strive to distribute the Foundation’s resources to as many people as possible. We 
hope that if you and your colleagues have not availed yourself of the great materials available from the Foundation, 
that you will join the many others who have and visit www.rmc-foundation.org today. Should you have any questions 
at all about the Foundation, our work, or about contributing, we are here to answer them and help in any way we can. 
We wish you a very bright and merry holiday season and a wonderful 2013! 

 
 

Sincerely. 
 
 
Julie Garbini    Jennifer LeFevre   Heather Houck 
Executive Director   Senior Director    Administrator 

2012 Program Highlights 
The year 2012 featured great gains in the work taking place at the Concrete Sustainability Hub (CSH) at the Massa-

chusetts Institute of Technology (MIT), particularly with respect to the pavement work within the Life Cycle Assess-
ment and Life Cycle Cost Assessment platform. The Pavement-Vehicle Interaction (PVI) report released earlier this 
year demonstrates that the use of stiffer pavements could reduce fuel consumption by as much as three percent. And 
these findings are only one small element of the larger body of work taking place at the MIT CSH, which promises 
more exciting findings in 2013. (Continued on page two) 
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CIM Grads Continue Making Their Mark on the Industry 
Tiffany Sirikoun and Michael Ciallella have some really great friends. Both graduates from the Concrete 

Industry Management (CIM) program - Tiffany from Middle Tennessee State University (MTS) and Michael 
from the New Jersey Institute of Technology (NJIT) - were introduced to the degree program by friends at 
school. Michael learned of the program and chose it based on the experiences of those friends who ex-
plained to him all that the program had to offer. Tiffany, who had originally been a business major, switched 
after a classmate spoke so highly of the program. But she was also intrigued by something else: the lack of 
women in the program. “Being one of the few females in the CIM program pushed me to work harder than 
the other students, who were predominantly male,” says Tiffany, adding “The concrete industry is male 
dominated and I wanted to be one of the women who would change that in the future. I wanted to be a 
part of the catalyst of women in the concrete industry.” 

It is already clear that Tiffany is succeeding in her endeavor to blaze a trail for other women to follow in 
the industry, judging by her early success in her role as project manager at Chaney Enterprises in Waldorf, 
MD, which she has held for a year.  Says Bill Childs, president & CEO of Chaney Enterprises, “Tiffany has 
made us real believers in the value of the Concrete Industry Management program. As evidenced by Tif-
fany’s performance, we believe that Middle Tennessee State University has done and will continue to do an 
excellent job of preparing their students for satisfying careers in our great industry.” Tiffany also notes that 
the training she’s received has been particularly helpful since much of her first 
year at Chaney Enterprises included training in every department within the 
company. “My training has given me in-depth knowledge of different areas of 
the industry, from mining to finance,” she says. 

Michael, who has been working as an admixture salesman in the Construc-
tion Chemicals Division for BASF Corporation over the past year and a half, 
attributes some of his success to the fact that he really enjoyed all the classes 
he took as part of the CIM program. “I personally enjoyed the program be-
cause of the closeness it offered between the teachers and the students.  Hav-
ing friendships with my professors made the classes fun and never dull.  
Through these friendships I developed a great amount of respect for my pro-
fessors and their knowledge,” he says.  

The new Guide to Concrete Overlays of Asphalt Parking Lots, produced in partnership with the Concrete Pavement 
Technology Center at Iowa State University, has already started making a splash as those seeking to learn more about 
the potential of converting asphalt parking lots to concrete discover the information included in the new Guide. The 
Guide, which is modeled after other similar concrete pavement guides also developed by the CP Tech Center, was 
developed by a team of experts who provide sound advice not only regarding the development of a project but pro-
ject selection, too. 

It’s also important to remember that the work funded by the Foundation in previous years endures over time. Take, 
for example, the Hurricane Katrina forensic study of how different building systems withstood the torrential rain, high 
winds, projectile damage and flooding from Hurricane Katrina. The results of that study are just as applicable today as 
they were in 2005 when the study was originally published. A price cannot be placed on the importance of protecting 
life in future storms, so it is important that leaders in New Jersey and New York take the findings of this study into 
consideration as they begin plans for rebuilding affected areas, lest they find themselves rebuilding yet again should 
another big storm overtake the area in the future. 

Other work developed through Foundation funding is also often revised over time, such as the Pervious Concrete 
Research Compilation, which is periodically updated with new projects and thoroughly updated every few years. Simi-
larly, the LEED Guide will be updated after majors changes to the next version of the LEED are finalized by the United 
States Green Building Council. (USGBC). Another living document is the guide that complements NRMCA’s Sustain-
able Concrete Plant Guidelines, which is also updated as certification modifications warrant.  

2012 Program Highlights (continued from first page) 

Tiffany Sirikoun 
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If there is one word that is associ-
ated most often with the CIM pro-
gram, it is the word “opportunity”. 
Time and again, current students and 
graduates  alike refer to the unprece-
dented opportunities they’ve received 
through their participation in the pro-
gram. Whether these opportunities relate to the unparalleled networking that takes place between the CIM 
program and industry, or the amazing hands-on experience they receive as part of their coursework, it al-
ways comes down to opportunities. Says Michael “The unique opportunity that the CIM program offers that 
no other program offers is the connection to the industry.  The program gives you the knowledge that some-
one entering an industry would need to get started.  With this knowledge and the continuous connection 
with industry conventions, associations and socials, the opportunities for the students’ careers are endless.” 
Tiffany agrees, noting “The CIM program differed from other programs offered at my university because the 
staff was more proactive and the program offered a lot of opportunities that other programs could not pro-
vide, such as attending industry events and hosting socials. The CIM Program has better prepared me for my 
field of work than other programs my friends have participated in.” 

The support of the CIM program on the part of the industry was another benefit appreciated by both Mi-
chael and Tiffany. For Michael, he discerned that the NJIT program was still getting off the ground when he 
started. But then, “Through the course of the three years, the program grew tremendously and the support 
of the industry felt strong. That support is what gave me the confidence that I would be working in a great 
industry after graduation,” he notes. Tiffany noticed the support of the program on behalf of industry imme-
diately. “I knew that without the support of the industry the CIM program would not exist. The CIM pro-
gram was started by the Patrons and people in the industry, and without their support and donations, the 
program would not be as successful as it has been. Every semester, Patrons stop by the MTSU campus to 
speak to the students and get input from the students of how to improve the program and make it better. 
This showed that the Patrons really cared about the quality of the program,” she says. 

Both also agree that the future of the program remains bright as both have developed good friendships and 
enjoy meeting and working with others from the program. “Today the friends I made through the program 
are still great friendships I have today in industry,” says Michael and Tiffany notes “Being in the CIM program 
has allowed me to have camaraderie with other CIM Alumni I have met in the industry thus far. I have had 
the opportunity to meet and/or work with CIM graduates not just from MTSU, but from other CIM pro-
grams throughout the country.” Bill Childs also agrees with the positive outlook on the program, especially 

with Tiffany as an outstanding example of the graduates being produced 
from it, saying “Tiffany exudes youthful enthusiasm, a keen interest in the 
ready mixed concrete industry, and arrived well prepared to be a valuable 
member of every team she has worked with within our organization.”  
    The RMC Research & Education Foundation is one of the strongest sup-
porters of the Concrete Industry Management program, donating almost a 
million dollars to the National Steering Committee since the program’s in-
ception. Each year, we profile current or graduated students, and the past 
profiles compiled from various documents may be viewed by visiting http://
www.rmc-foundation.org/images/CIM_Profiles.pdf. For more information 
about the Concrete Industry Management Program, please visit 
www.concretedegree.com. 

CIM Grads Continue Making Their Mark on the Industry 
(continued) 

Michael Ciallella 
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Vision:  
The RMC Research & 

Education Foundation is 
a lasting resource for in-
creasing quality, profes-
sionalism, and sustain-

ability in the ready mixed 
concrete industry by 

funding high quality, high 
value, non-proprietary 
research and education 

programs. 

 Heather Houck 
Administrator 
240-485-1153 
hhouck@rmc-
foundation.org 

Jennifer LeFevre 
Senior Director, 

Communications & 
Programs 

240-485-1151 
jlefevre@rmc-
foundation.org 

Julie Garbini 
Executive Director 

240-485-1150 
jgarbini@rmc-
foundation.org 

THE STAFF OF THE 
RMC RESEARCH & 

EDUCATION 
FOUNDATION  

Not sure what to give the person who has everything? Give the 
gift that keeps on giving - Make a "Soft Contribution" to the 
RMC Research & Education Foundation on someone's behalf. 
They get the credit - you get the tax deduction and you help us to 
continue to expand our network so that our resources reach as 
many people as possible. You may access the gift form at 
www.rmc-foundation.org/contribute.htm. 

Arm Your Staff with Resources! By supplying your staff with 
copies of the Foundation’s Deliverables CDs, you’ll help them 
to bolster their relationships with customers and provide them 
with information that may not have known existed, leaving a 
lasting and positive impression. To order  copies of the Founda-
tion’s popular deliverables CDs, please contact Jennifer LeFevre 
at jlefevre@rmc-foundation.org or at 240-485-1151. 

Looking for a speaker at your next corporate, leadership, cus-
tomer, or membership event? Why not include an update on the 
Foundation’s work? Although outreach activities continue, pro-
viding information on the Foundation’s work will help expand 
the pool of those who utilize these resources. For more informa-
tion, or to schedule a presentation, please contact Julie Garbini 
at jgarbini@rmc-foundation.org or at 240-485-1150. 

Calendar of Events for 2013* 
 

February: World of Concrete – Foundation to Distribute CDs and Proud 
Contributor Placards 

February: Internal Industry Update at MIT - “Meet the CSHub” 
March: NRMCA’s Annual Convention – Foundation to have a Booth and hold a 

Walk Fundraising Event 
May: NRMCA’s International Concrete Sustainability Conference – Foundation 

to have a Booth and hold the annual Walk for Sustainability  
September: NRMCA’s ConcreteWorks Conference and Fall Board of Director’s 
Meeting – Foundation to have a Booth and hold annual Walk for Wellness 

September: MIT Concrete Sustainability Hub Fall Industry Day 
 

*Please refer to the Foundation’s “Coming Down the Pike” Newsletter 
Feature for specific dates.  

Look for these New Releases in 2013* 
 

Regular Briefs and Reports from the Concrete Sustainability Hub at the Massa-
chusetts Institute of Technology 

New Foundation Deliverables CD: Tools & Resources 
Erosion Design Tool for Low Volume Concrete Roads and Parking Lots 

Evaluation of Performance-Based Alternatives to the Durability Provisions of 
ACI 318 Report 

 
*Subject to change  



RMC Research & Education Foundation Pledge Form 
 
I am proud to announce a pledge to the RMC Research & Education Foundation. This pledge is: 
 

Personal – Name:   
 
Corporate – Name of Company:  
 
This pledge of $      will be paid over      years. 

Signature:          Date:     

Billing Information: 

I would like to be billed Annually/One-Time Payment (please circle one) beginning in the month 

of    , 20  .   I understand that the payments will be divided as 

appropriate.  

I would like you to automatically charge my VISA/MasterCard/American Express (please circle 

one) credit card in the amount of $    every     (please indicate month). 

Card #:       Exp. Date:     Security Code:     

Authorized Signature:  

Contact Information: 

Name of Contact:  

Title (if pledge is corporate):  

Address:  

Phone:        Fax:  

E-mail: 

  Please designate my pledge as “Anonymous” so my name/company name is NOT  
listed as a contributor on any RMC Research & Education Foundation literature.  
(If this box is NOT checked, we will include your name/company name in our literature)  

Please return to the RMC Research & Education Foundation 
c/o Heather Houck 

900 Spring Street, Silver Spring, MD 20910 
Fax: 301-565-8200 

Federal Tax ID: 52-1680963



RMC Research & Education Foundation 
BRIDGE THE G

 

Please return to: RMC Research & Education Foundation, 900 Spring Street, Silver Spring, MD 20910 
Or fax to 301-565-8200. The Foundation’s Federal Tax ID: 52-1680963. 

AP Pledge Form 

 
 
 

 
Yes! My company ________________________ will help  

 
 

With a contribution each year, for two years of: 

____$25,000 (for a total of $50,000 over two years) 

____$15,000 (for a total of $30,000 over two years) 

____$10,000 (for a total of $20,000 over two years) 

____$5,000 (for a total of $10,000 over two years) 

____Other: $_______________ (for a total of $_______________ over two years) 

This pledge will be paid in        2012         2013         2014 (Please check the two 

years in which you want to be invoiced) with invoicing to begin in the month of  

 

Signature:             Date:     

Contact Information: 

Name of Contact:  

Title:  

Address:  

Phone:               Fax:  

E-mail: 


